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All4Pack Highlights a Host of New Packaging Technologies

The AllPack Emballage Paris fair took 
place after a four year break  due to the 
Covid- pandemic. The  edition
recorded an attendance of nearly ,
profes s ionals  from 8 countries , with
, exhibitors and brands pres ent. 
The pack aging s how for equipment and 
products  highlighted new production 
models  to reduce products  and 
pack aging was te. 

The value of the French coffee mark et 
in s upermark ets  and hypermark ets  is  
€.  billion EUR. That of pods in 
was  €. 6 billion, a decline of . 6 percent. 
Roas ted coffee, valued at € billion, ros e
.  percent. The big winner is the coffee
bean grinder s egment, which increas ed by 
 percent. 

The four leaders  in the caps ule s ector 
(in value s ales ) are (in des cending order): 
Nes pres s o, Sens eo, Dolce Gus to and 
Tas s imo (per IRI s upermark et channel 
s ales  data from Augus t -). 

No doubt, the popularity of coffee 
in caps ules  is  not denied by French 
cons umers .  However, the s ucces s  of 
grinding machines  has  increas ed the 
demand for coffee to grind.  This  is  
probably a s ign that cons umers  are 
becoming more aware of the was te they 
generate.  In term of volume, the big 
names  in the s ector continue to offer 
aluminum caps ules , emphas is ing the 
pres ervation of coffee, the recyclability of 
aluminum and the percentage of recycled 
material in the caps ule its elf. 

Brands  and s uppliers  are multiplying 

initiatives  to optimis e their end of 
life: s orting and recovery of materials , 
compos table or reus able caps ules .  With 
its  Farmers  Origins  range, Nes café ® 
is  propos ing caps ules  with 8 percent
recycled aluminum in s upermark ets .  
Norden Alu technology s tarted 
manufacturing new aluminum s ingle 
s erve pack aging three years  ago under 
the name Alu Caps .  Its  caps ules , which 
are compatible with Nes pres s o machines , 
can be recycled indefinitely.  The German 
coffee brand Tchibo has  developed a 
bio-s ourced caps ule.  Today, it is  made 
of  percent of s econd generation
organic was te (tall oil, fas t food greas e, or 
cook ing oil). 

Mens hen is  a German manufacturer 
of aluminum and plas tic caps ules , both 
compatible with Nes pres s o and Dolce 
Gus to machines .  To guarantee oxygen 
barrier properties , the polymer caps ules  
are made of PP-Evoh-PP, cons idered a 
mono-material, eas y for recycling.  But the 
other propos al from the German group is  
a caps ule that can be home or indus trial 
compos ted.  They are great for all types  
of coffee or grinding, which is  a mus t as  
the caps ules  compete with aluminum 
or conventional polymer.  Pricewis e, the 
lates t are the cheaper option, even with 
the increas e in material price. 

Vegeplas t, a French company, is  
propos ing a 100 percent bio-s ourced 
caps ule, which has  jus t been certified 
for home compos ting.  The company 
produces  its  own caps ule material.  For 
the moment, Vegecap is  only s old to 
Cafés  Richard and Café Launay roas ters  
becaus e s pecific equipment is  required 
for filling and s ealing. 

French s tart-up Caps  Me has  developed 
the concept of reus able caps ules .  Caps ules  
can be filled in ten s econds  with the 
proper dos e and tamping, without los ing 
too much ground coffee.  A s tarch-bas ed 
lid jus t needs  to be glued on the caps ule.  
The caps ules  are compatible with 
Nes pres s o machines  s old after . The 
s tart-up is  now work ing on a caps ule box 

adapted to Dolce Gus to machines  and on a 
home compos t lid.  To date, , boxes 
have been s old and three million lids . 

The CoffeeB Globe s olution was  als o in 
the news  at AllPack . The compres s ed and
pack aged coffee ball is  offered by Swis s  
roas ter Delica, a Migros  Group company.  
The ball is  coated with a thin layer of 100 
percent alginate.  Derivatives  of alginic 
acid, they are polys accharides  obtained 
from brown algae.  Their colour varies  
from white to yellowis h brown.  Eight 
varieties  of coffee are available and once 
the pack age is  opened, the aromas  are 
guaranteed for three months . 

The ‘on-the-go-coffee-in-pouch’ 
premiered at a s how from ‘Shak e it’, an 
Italian trademark  of ins tant coffee.  Bopak , 
a French company that s pecialis es  in 
equipment for Doypack , pres ented a s elf-
warming/cooling pack  technology.  The 
pouch is  equipped with two hermetically 
s eparated chambers : one contains  the 
product to be cons umed, the other a 
s pecific s olution, either exothermic 
or endothermic s olution in a caps ule 
s urrounded by water. 

The reaction occurs  when the water 
caps ule ins ide is  brok en and comes  into 
contact with the active products .  There is  
a s afety valve, which is  es s ential to avoid 
any accidents  s ince the heat can reach 
° Cels ius . “There is  a huge potential 
in beverages , meals  or other liquids , 
as  it is  able to s elf-heat or cool down 
in a very s hort time,” explained Jean-
Philippe Henriet Bopak ’s  owner and MD.  
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Aluminum single serve capsules that 
can be recycled indefinitely.  
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Self warming/cooling on-the-go 
packaging from Bopack. 
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